2017 Carleton Satisfaction Survey for Students

Fall Orientation

Fall Orientation
% Using Service | Number of Users

17.1% 117

Which Carleton orientation program(s) did you participatein?

% Participated | # Participated

CU at the Museum - Central University Program 69.1%
CU at the Museum - Sprosh 9.5%
Formula EngFrosh - EngFrosh 21.4%

Sour ce: 2017 Carleton Satisfaction Survey for Students

Mean of Responses

My overall experience with Fall Orientation

Way in which orientation events were communicated and promoted (e.g. website, social media,
materials sent to me, poster

Orientation kit included items that were good value for the money (orientation bag, hoodie etc.)

Connections made with other students

Connections made with faculty

Development of an identity as a Carleton student

Sense of inclusion in the events | participated in

Choice of eventsthat appealed to my needs and interests

Orientation leaders who were hel pful to my adjustment to Carleton

Orientation leaders who were positive role models

Orientation contribution to preparing me for the academic transition to university

Responsive and helpful staff

Sour ce: 2017 Carleton Satisfaction Survey for Students
Notes: 1. % -> percentage of respondents where: Low - 1,2,3,4; Med. - 5,6,7; High - 8,9,10.
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Per centage of Responses

My overall experience with Fall Orientation

Way in which orientation events were communicated and promoted (e.g. website, social media,
materials sent to me, poster

Orientation kit included items that were good value for the money (orientation bag, hoodie etc.)

Connections made with other students

Connections made with faculty

Development of an identity as a Carleton student

Sense of inclusion in the events | participated in

Choice of eventsthat appealed to my needs and interests

Orientation leaders who were helpful to my adjustment to Carleton

Orientation leaders who were positive role models

Orientation contribution to preparing me for the academic transition to university

Responsive and helpful staff

Sour ce: 2017 Carleton Satisfaction Survey for Students
Notes: 1. % -> percentage of respondents where: Low - 1,2,3,4; Med. - 5,6,7; High - 8,9,10.

Fall Orientation
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47.1%
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2017 Carleton Satisfaction Survey for Students

Fall Orientation

Fall Orientation
Student Level
First Year All Other Students
% Using Service | Number of Users | % Using Service | Number of Users

55.6% 140 4.5% 23

Which Carleton orientation program(s) did you participatein?

Student Level
First Year All Other Students

% Participated | # Participated | % Participated | # Participated

CU at the Museum - Central University Program 70.5% 91 58.3% 7
CU at the Museum - Sprosh 10.9% 14
Formula EngFrosh - EngFrosh 18.6% 24 41.7% 5

Mean of Responses

Student Level

First Year All Other Students

N |Avg. | Std. Dev. | N | Avg. | Std. Dev.

My overall experience with Fall Orientation 134 | 6.5 2719
Way in which orientation events were communicated and promoted (e.g. website, social media,

materials sent to me, poster 132 6.5 2.7 119
Orientation kit included items that were good value for the money (orientation bag, hoodieetc.) | 129 | 7.1 27119
Connections made with other students 133 64 28120
Connections made with faculty 133 54 29120
Development of an identity as a Carleton student 131 6.3 28119
Sense of inclusion in the events | participated in 133| 6.3 28 19
Choice of eventsthat appealed to my needs and interests 134 | 6.1 26 18
Orientation leaders who were hel pful to my adjustment to Carleton 132 6.8 29|17
Orientation leaders who were positive role models 129 | 7.2 2818
Orientation contribution to preparing me for the academic transition to university 131 6.2 3018
Responsive and helpful staff 126 75 24119
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Per centage of Responses

My overall experience with Fall Orientation

Way in which orientation events were communicated and promoted (e.g. website, social media,
materials sent to me, poster

Orientation kit included items that were good value for the money (orientation bag, hoodie etc.)

Connections made with other students

Connections made with faculty

Development of an identity as a Carleton student

Sense of inclusion in the events | participated in

Choice of eventsthat appealed to my needs and interests

Orientation leaders who were hel pful to my adjustment to Carleton

Orientation leaders who were positive role models

Orientation contribution to preparing me for the academic transition to university

Responsive and helpful staff

Sour ce: 2017 Carleton Satisfaction Survey for Students
Notes: 1. % -> percentage of respondents where: Low - 1,2,3,4; Med. - 5,6,7; High - 8,9,10.
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Fall Orientation

Student Level

First Year

High
42.5%

42.4%
54.3%
43.6%
27.1%
40.5%
40.6%
32.1%
47.0%
58.1%
40.5%
61.1%

All Other Students
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10.0%

11.1%
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31.6%

36.8%
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35.0%
25.0%
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15.8%

High
68.4%

63.2%
68.4%
65.0%
65.0%
63.2%
68.4%
66.7%
70.6%
77.8%
66.7%
84.2%
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